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The top 20 most invasive applications

% of personal
% of data

personal collected for
data shared |developer's |% of personal
with third Advertising |data collected

parties or Marketing |for Analytics
’ Facebook/Messenger| 68.6% 68.6% 85.7% 71.4% 91.4% 71.4%
Instagram/Threads 68.6% 68.6% 85.7% 71.4% 91.4% 71.4%
2 LinkedIn 371% 371% 68.6% 65.7% 74.3% 71.4%
3 Amazon 5.7% 25.7% 54.3% 25.7% 68.6% 571%
4 YouTube: Watch,
Listen, Stream 31.4% 34.3% 45.7% 34.3% 65.7% 1.4%
5 X 28.6% 28.6% 429% 371% 51.4% 25.7%
6 Uber Eats 31.4% 42.9% 45.7% 34.3% 60.0% 0.0%
7 PayPal 8.6% 25.7% 25.7% 25.7% 54.3% 65.7%
8 Uber 0.0% 40.0% 51.4% 42.9% 571% 0.0%
9 Google 22.9% 25.7% 48.6% 28.6% 62.9% 0.0%
10 | Amazon Prime Video 8.6% 22.9% 429% 171% 45.7% 40.0%
1" Google Pay 14.3% 171% 51.4% 28.6% 65.7% 0.0%
12 Spotify - Music and
Podcasts 171% 20.0% 42.9% 28.6% 571% 2.9%
13 Snapchat 14.3% 229% 371% 371% 54.3% 0.0%
Google Maps 171% 0.0% 54.3% 34.3% 62.9% 0.0%
" Shopee 8.6% 25.7% 429% 34.3% 48.6% 0.0%
TikTok 229% 14.3% 25.7% 171% 60.0% 171%
15 Bumble 2.9% 25.7% 28.6% 31.4% 51.4% 1M.4%
16 Gmail - Email by
Google 8.6% 8.6% 48.6% 28.6% 571% 0.0%
17 Max: Stream HBO, TV,
& Movies 20.0% 25.7% 28.6% 28.6% 28.6% 0.0%
18 WhatsApp Business 5.7% 57% 48.6% 5.7% 571% 14.3%
Duolingo 20.0% 1.4% 40.0% 5.7% 45.7% 8.6%
" Candy Crush Saga 8.6% 28.6% 34.3% 171% 40.0% 0.0%
Tinder 5.7% 171% 34.3% 28.6% 42.9% 0.0%
20 Roblox 0.0% 20.0% 42.9% 25.7% 371% 0.0%




